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SECTION A: Answer the following questions. Each carries two marks. 

(Ceiling 25 marks) 

Write short notes on: 

1. Lowe Lintas. 

2. Surrogate Advertising. 

3. DDB MUDRA. 

4. Display advertisements. 

5. Leaflets. 

6. SEM. 

7. Niche Marketing. 

8. Jingle. 

9. Advertorial. 

10. Influencer. 

11. Media mix. 

12. Slogan. 

13. ASCI. 

14. Coca Cola. 

15. Brand Image.                                                                                             

SECTION B: Answer the following questions. Each carries five marks.  

(Ceiling 35 marks) 

16. Explain the role of David Ogilvy in Shaping modern advertising. 

17. What is visualization in advertising? 

18. Describe the basic principles of effective online advertisements. 

19. Discuss the Rossiter and Percy model. 

20. What are the main components of radio advertising? 

21. Discuss the importance of product research in media planning. 

22. What are the ethical issues in advertising? Give examples. 

23. How do brand awareness and attitudes influence consumer buying behaviour? 

SECTION C: Answer any two questions. Each carries ten marks.  

24. Explain the process of creating an ad campaign. Illustrate with an example of a 

successful ad campaign. 

25. Design a print advertisement for a product or service. Explain the components of your 

advertisement. 

26. Critically analyze the evolution and global trends in advertising. 

27. Discuss in detail how advertising reflects or shapes cultural values. 

(2 × 10 = 20 Marks) 


