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Section A 

Answer the following questions. Each carries 2 marks (Ceiling: 16 marks) 

1. Describe competitor analysis. BL1 CO1, CO3, CO4

2. Briefly explain concentrated marketing. BL2 CO1, CO3, CO4

3. Mention the stages in CRM process. BL1 CO1, CO3, CO4

4. Briefly explain buyer decision process. BL2 CO1, CO3, CO4

5. Define social media marketing. BL1 CO2, CO3, CO4, CO5, CO6

6. Define traditional commerce. BL1 CO2, CO3, CO4, CO5, CO6

7. What do you mean by supply chain management? BL2 CO2, CO3, CO4, CO5, CO6

8. Describe web presence. BL1 CO2, CO3, CO4, CO5, CO6

9. Comment on native advertising. BL1 CO2, CO3, CO4, CO5, CO6

10. Write a note on content marketing strategy. BL1 CO2, CO3, CO4, CO5, CO6

Section B 

Answer the following questions. Each carries 6 marks (Ceiling: 24 Marks)

11. Explain the meaning and scope of marketing. BL2 CO1, CO3, CO4

12. Analyse value-based marketing. BL4 CO1, CO3, CO4

13. Explain the challenges in digital marketing. BL2 CO2, CO3, CO4, CO5, CO6

14. Discuss security issues in e-commerce. BL5 CO2, CO3, CO4, CO5, CO6

15. Explain Google Analytics. BL2 CO2, CO3, CO4, CO5, CO6

(PTO)



Section C

Answer any one question. Each carries 10 marks (1 x 10 = 10 Marks)

16. Critically examine pricing strategies in competitive markets. BL4 CO1, CO3, CO4

17. Evaluate content marketing as a digital strategy. BL4 CO2, CO3, CO4, CO5, CO6

CO : Course Outcome

BL : Bloom’s Taxonomy Levels (1 – Remember, 2 – Understand, 3 – Apply, 4 – Analyse,       
        5 – Evaluate, 6 – Create)


